ITALIAN_DESIGN_EXPERIENCE

12 students from
Czech Republic, Hungary, Poland, and Slovakia

Ancona / Marche / Italy ‘ A ‘
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° supported by

e Visegrad Fund

[ )
Experience the

“Italian way of design”

e Interactive lessons

¢ A real design project work
e Companies visits

e Lectures on Italian design
e Career day

iIGuzzini



https://www.elica.com/IT-en
https://www.iguzzini.com
https://www.poltronafrau.com/uk_en
https://www.todsgroup.com/en
https://www.visegradfund.org
https://www.youtube.com/watch?v=qoV7KH9Jrig
https://poliarte.net/en/index.php
https://www.tul.cz/en/home-page/
http://www.mke.hu/en
https://www.ksa.edu.pl/study-in-poland-fashion-design-in-english-photography-school-in-english
https://www.tuke.sk/wps/portal/tuke/!ut/p/z1/04_Sj9CPykssy0xPLMnMz0vMAfIjo8zifRxNTYy8TAx8_S3MjAwcAzxD_FxMfAP8TA30w_Wj9KOASgxwAEcD_YLsbEUAjd-hig!!/dz/d5/L0lDUmlTUSEhL3dHa0FKRnNBLzROV3FpQSEhL2Vu/
https://www.cucinelube.it/en/

A dynamic, contemporary, and
intercultural one-month journey
that explores the different aspects
of ltalian design and manufactu-
ring, which takes place in the
Marche, a region that comprises
all the particular features of the
ltalian peninsula in terms of
production, fine art, history,
architecture and landscape.

12 students in design and fine art
from the Czech Republic, Hungary,
Poland and Slovakia will attend
2-week online courses plus 2
weeks in person in Ancona to
discover how the scientific and
specific methodology of the Italian
design process can respond to the
current regional and societal
needs of V4 students.

An innovative teaching methodo-
logy that combines research,
innovation, hands-on projects and
techniques to create real-life
solutions that meet the contempo-
rary needs of companies and
end-users. Creative and design
activities will be accompanied by
additional work designed to
improve collaboration, communi-
cation and relationship-building.

Foreign students will learn to
relate to each other and with
teachers/speakers. The methodo-
logy and good practices used by
Italian designers will be communi-
cated initially through theoretical
and then later through real-life
examples, in order to be able to
subsequently be used and adap-
ted to the students’ countries and
local economies.

The ltalian way of design can be
integrated into the strategies and
processes of local companies and
artisans, translating this regional
expression of the transformation
of society and markets into
contemporary and socially useful
products and services.

History, tradition and age-old
methods are combined and
improved with a strong innovative
drive and fresh, out-of-the-box
thinking.

Once back in their home coun-
tries, these young students will act
as ambassadors and promoters of
good design practices, introdu-
cing and influencing their network
and future companies and collea-
gues as to how the ltalian way of
design can have a positive impact
on their businesses.






The Journey
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ITALY ACCADEMIA DI BELLE ARTI

Poliarte - Accademia di Belle
Arti e Design

Poliarte - Academy of Fine Art
and Design

Ancona/Italy - www.poliarte.net

Poliarte - Academy of Fine Art and
Design is a design academy based
in Ancona, ltaly.

Since 1972 it has created and
organised post graduate design
courses.

Its mission is to train professionals
and innovative key personnel in
the constantly evolving world of
work.

For over 50 years Poliarte has been
a point of reference for design and
applied arts, recognised at both
ltalian and international level.
Among the first establishments to
deal with education in the design
sector, it has immediately become
a source of inspiration and a
benchmark, thanks to its teaching

methodology combining research,
techniques, and innovation.

From 2016 Bachelor Degree
courses have been granted formal
academic status - st level Acade-
mic Diplomas - thanks to accredita-
tion from the Italian Ministry of
Education, University and Research
- MIUR.

The Educational Syllabus s
divided across 5 departments:
Fashion Design

Industrial Design

Interior Design

Video-Film Design

Visual Design

Additionally, Poliarte offers short
courses focusing on other design
areas. It's a syllabus requiring
compulsory attendance, with the
perfect balance between theory
and practice. Theoretical, creative,

design and workshop activities are
undertaken with the aim of
teaching students how to collabo-
rate, how to communicate and
build relationships, as well as
inter-disciplinary ~studies across
the different areas of design.

The founding element of Poliarte’s
philosophy is the following: to

create a connection and continuo-
us exchange with the world of
industry, commerce and business.
A relationship of mutual interest
that guarantees continuous upda-
tes and high-level training,
offering places for talented indivi-
duals in companies through
research projects, internships and

job placements.

Design is seen as strategic and
integral discipline, at the service of
business and society, regardless of
the field and the final purpose.

Thanks to their privileged contacts
with the commercial world (more
than 2.000 companies/studios),
Poliarte has an employment rate of
98% within 2 years of completing
Bachelor studies education areas
and common European research
areas. The Technical University of
Liberec can boast excellent results
in the field of science and research.


https://poliarte.net/en/index.php

Technicka univerzita v Liberci Magyar Képzémiivészeti Egye- Krakowskie Szkoly Artystyczne Technicka univerzita v KoSiciach,
Technical University of Liberec tem Cracow School of Art and Fakulta umeni
Liberec - Czech Republic Hungarian University of Fine Art Fashion Design Technical University of Kosice,
www.tul.cz Budapest - Hungary Krakow - Poland Faculty of Art
www.mke.hu www.ksa.edu.pl Kosice-Sever - Slovakia
www.tuke.sk



https://www.tul.cz/en/home-page/
http://www.mke.hu/en
https://www.ksa.edu.pl/study-in-poland-fashion-design-in-english-photography-school-in-english
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Elica, active in the market since
the 70s, is the global leading
company in the production of
hoods and induction cooktop
as well as the European leader
in manufacturing of motors for
domestic ventilation. Chaired
by Francesco Casoli and led by
Giulio Cocci, it has a
production platform divided
into seven sites in Italy, Poland,
Mexico and China, with over
3,200 employees. Long expe-
rience in the field, great atten-
tion to design, refined mate-
rials and advanced technolo-
gies that guarantee maximum

efficiency and reduced consu-
mption are the elements that
distinguish the Elica Group on
the market and that have
enabled the company to
revolutionize the traditional

image of kitchen hoods: no
longer simple accessories but
uniquely designed objects able
to improve thequality of life.



https://www.elica.com/IT-en

iGuzzini illuminazione was
founded in 1959 and is an
international leading group
in the architectural lighting
industry, with 1,243 employe-
es concentrated on resear-
ching, designing, and produ-
cing internal and external

lighting systems. It is based
in Recanati (Macerata) with
operational activities in more
than 20 countries spread over

5 continents. Using light,
iGuzzini works to improve the
relationship between
humans and the environment
through research, industry,
technology, and awareness in
places of culture, work, retail,
cities, infrastructures and
hospitality & living. iGuzzini
has been part of the
Fagerhult Group since 2019.

The culture of light as a social
innovation aspect is iGuzzi-
ni's distinguishing feature. It
has been working with the
best architects, lighting
designers and engineering
firms for over seventy years
to create innovative,
high-performance  lighting
projects capable of enhan-
cing architecture and spaces.
For iGuzzini, light allows for
the creation of safe, aggrega-
te and comfortable places,
and defines a person's
mood, the colours and
shapes of nature and works
of art. This is why its vision is
Social Innovation Through
Lighting developed along
four guidelines: light culture,
design, connectivity and
sustainability.

In 2021, iGuzzini's turnover
was €203.4 million, selling
82% of its own production
abroad and 18% in ltaly,
proof of its leading position
on the domestic market and
primary position in Europe
and the most dynamic
international markets.



https://www.iguzzini.com



https://www.cucinelube.it/en/



https://www.poltronafrau.com/uk_en

The TOD'S Group is a symbol
of Italian excellence. It is
deeply rooted in ltaly's
artisan traditions, with a
wealth of values that distin-
guish its vision: a passion for
craftsmanship, superb quality
and timeless style.

Quality and creativity,
tradition and modernity. A
harmonious blend of these
factors runs through the DNA

of the TOD'S Group and its
brands, each with its own
identity: Tod's, Roger Vivier,
Hogan and Fay. This overall
vision draws strength from

the brands’ synergy in
high-end design; it has
enabled the Group to
emerge as a leader in the
footwear, leather goods and
clothing sectors with a signifi-
cant presence in all the
global markets.

At the turn of the 20th
century, Filippo Della Valle,
Diego's grandfather, set up a
small shoemaking workshop,
pursuing the ancient profes-
sion with care and dedica-
tion. Driven by his passion for
the work, Filippo refined his
shoemaking business over
time, elevating it to a level of
excellence and passing his
skills down to his children.
These authentic codes of
style and quality have since
become essential assets for
the Group and still characte-
rise its DNA today.

Over the years, the TOD'S
Group has expanded its
production by launching and
acquiring prestigious brands.
But it has always stayed true

to its original set of princi-
ples: unique, uncompromi-
sing quality. Under the
guidance of Diego and
Andrea Della Valle, this clear
vision has enabled the Group
to become a benchmark in
the international  luxury
market.

By  skilfully  combining
craftwork  traditions  with
innovation, the TOD'S Group
has become a key player in
the production and distribu-
tion of luxury footwear,
leather goods, clothing and
accessories, a global ambas-
sador for Italy's deeply
rooted manufacturing
traditions, a symbol of the
ltalian lifestyle and of unpa-
ralleled quality.



https://www.todsgroup.com/en

Contact

Poliarte
Via Valle Miano, 41 ab
60125 Ancona - Italy

diego.giacchetti@poliarte.net
+39 351 0522629

www.italiandesignexperience.it
www.poliarte.net




